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Fig.1 Mechanism of industry agglomeration influence on regional brand construction
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Tab.1 Agglomeration degree of turbot farming industry (LQ;)
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Tab.2 Concentration ration of turbot

farming from 2011 to 2013 %
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Concentration ration of industry
Area
2011 2012 2013
B
Huludao 57.72 50.77 44.64
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H & Rizhao 5.74 10.90 6.09
JB i Weihai 5.63 6.96 11.62
FED
4.31 4.99 7.55
Qinhuangdao
H
it 8.71 10.95 13.74
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Fig.2 Production agglomeration degree of
turbot farming industry from 2011 to 2013
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Regional brand construction of turbot farming industry in China. a
perspective of industrial agglomeration

CAO Ziqiang, YANG Zhengyong
(College of Economics and Management, Shanghai Ocean University ,Shanghai 201306, China)

Abstract: In recent years, China’ s turbot farming industry has been trapped in the mire of oversupply,
quality safety and price falling. The regional brand construction may be an important approach to solve these
problems. Regional brand construction should be based on a certain extent of industrial agglomeration. This
paper therefore uses those criteria of location quotient and industrial concentration to estimate the
agglomeration level of turbot farming industry in China, and constructs a theoretical model on the basis of
industrial agglomeration, then takes the “Xingcheng turbot” brand as an example to verify the conclusion of
the model. The results show that the industry agglomeration of turbot farming industry in China is mainly
concentrated in Liaoning, Shandong and Hebei Provinces, and industrial concentration in Xingcheng city is
most obvious. The resources, product, market and technological advantages, industry policy guidance and the
services of industrial organizations can promote the construction of the brand. But this brand construction
process also faces many problems, such as the lack of technical leading enterprise, the lack of overall strategy
of the regional brand planning, the existence of “free rider” and “prisoner’s dilemma”. It is hereby
recommended that leading enterprises be encouraged to organize medium and small turbot farms to work
closely, establish fish farmers’ associations and let the association be the owners of brands. It is also strongly
suggested to establish a brand marketing fund and encourage brand-owning farmers to jointly fund advertising
and marketing.

Key words: turbot farming industry; regional brand construction; industrial agglomeration
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